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Introduction

Welcome to the Brunel University London brand guidelines.

Here you will see how to set out the brand elements of our

visual expression and how to bring them together to be engaging,
flexible and distinctive. All of the brand elements within this
document will have a direct impact upon our audiences.

It is very important that the new branding is applied accurately
and consistently, and therefore that these guidelines are followed

whenever the new brand is implemented.

Please take the time to understand how they work, and how
all our elements can be used together.
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Templates

Coat of Arms

The Coat of Arms was granted to the
University in 1966 and is reserved for use on
a restricted range of official insignia as well
as being used within the logo. Its use in any
new context must be approved.

The Coat of Arms cannot be changed.
Artwork for the Coat of Arms and logo
is available in electronic formats.

A number of symbolic elements
are incorporated into the Coat of Arms.
(See opposite)

The original, hand crafted The simplified graphic version
Coat of Arms. to be used in all instances.

The swan symbolises Uxbridge.

Its mural collar links with the
bridge motif.

The compasses and the cogwheel
symbolise technology (referring to the
University’s former status as a College
of Advanced Technology).

The masonry arch symbolises
| K Brunel’s bridges.

The ermine lozenge is an allusion to
the Arms of Lord Halsbury, the first
Chancellor of the University.
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Templates

Coat of Arms
Versions

The Coat of Arms is predominantly used
within the Master Logo in either positive
(blue) or reversed (white). There are

two distinct versions to ensure that the
representation is accurate and consistent
on all applications. You should never
change the colour of either version. Please

note the swan should always appear white.

There is a third version of the Coat of
Arms that is reserved for purely official
applications and designed to be created
with gold foil or gold leaf. This version
should never be used as part of the
Master Logo.

Positive and reversed versions of the Coat of
Arms which are only to be used as part of the
Master Logo. (See page 1.5)

Version that can be used for specific
official documentation e.g graduation
certificates. Approval must be sought
before it is used.
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Templates

Coat of Arms
Don’ts

The Coat of Arms is an important part of
our visual brand expression and heritage,
it must therefore be used correctly. The
Coat of Arms should only be applied as
part of the Master Logo except in specific
circumstances which must be agreed prior
to use.

On this page are some examples of what
not to do.

London

Do not recolour the negative Do not recolour the positive Do not use the gold version Do not add wording to the
version or the swan will version or the swan will as part of the Master Logo Coat of Arms - only use the
become dark become dark Master Logo

Do not change any of the elements Do not change the colour
of the Coat of Arms in any way

Do not ‘flip’ the Coat of Arms Do not distort the Coat of Arms
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Basic brand elements

The Brunel University London Master Logo

The Brunel University London Master
Logo (Master Logo) consists of the Brunel
University London Word Marque (Word
Marque), Brunel University London Line
Strokes (Line Strokes) and the Brunel
University London Coat of Arms (Coat of
Arms). The relationship between the Coat
of Arms, Line Strokes and Word Marque
is fixed and should not be changed.

The Master Logo should be applied
as a dominant brand element wherever
it appears.

Brunel University London Line Strokes
(Line Strokes)

|
“« | Brunel
A2 | University
% London

Brunel University London Brunel University London Word Marque
Coat of Arms (Coat of Arms) (Word Marque)

Brunel University London Master Logo
(Master Logo)
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Basic brand elements

The Brunel University London Master Logo

Versions

Positive colour Master Logo

The positive colour Master Logo is always
reproduced in either Pantone or CMYK for
printing, or RGB for digital usage.

Positive mono Master Logo

A positive mono Master Logo is available
for use where it is not possible to print

in colour.

Negative colour Master Logo

A negative colour Master Logo is
available for optional use when placing
on a PANTONE 540 background.

Negative mono Master Logo

A negative mono Master Logo is available
for use on a coloured (including black and
very dark) or photographic background.

¥« | Brunel
=52 | University
W London

Positive colour Master Logo

e University
)& London

Negative colour Master Logo

Brunel
University
London

Positive mono Master Logo

. | Brunel
% | University
Helglele]g

Negative mono Master Logo
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Basic brand elements

The Brunel University London Master Logo

Sizes

The Master Logo is a recognisable and
highly visible brand asset and should be
applied consistently wherever it appears.

Print

As a guide, this page shows how to
proportion the Master Logo on commonly
used formats. Each size is measured by the
width of the Master Logo and is available for
A3, A4, A5 and DL applications. For use on
other formats, please use the sizes above as
a guidance in terms of proportion of Master
Logo to size of format.

Minimum size - print
The minimum Master Logo size width
is 23mm.

Please remember, that the Master Logo
should be applied as a dominant brand
element wherever it appears. Please see
the templates section 3.0 for Master Logo
size examples.

80mm

. | Brunel

/\ University

London

A3 Master Logo

50mm

AS Master Logo

58mm

A4 Master Logo

46mm

@« | Brunel
.52 | University
K" London

DL portrait master Logo

Brunel
University
London

23mm

University

Brunel ‘
London

Minimum size Master Logo
for print

Minimum size - screen
The minimum Master Logo size width
is MOpx.

University
London

Minimum size Master Logo for screen
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Basic brand elements

The Brunel University London Master Logo

Exclusion zone

The Master Logo is protected by an
exclusion zone which ensures that it has
maximum impact and visibility across all
communications. The exclusion zone is
measured by the double width of the letter
B taken from the Master Logo as illustrated
opposite. Please observe this exclusion rule
and ensure that no other graphic elements
intrude into the zone. By keeping this area
clear it will ensure that our logo is never
camouflaged, compromised or lost in the
context of other content.

When placing the Master Logo on brand
collateral, the distance to the edge of the
page or digital application should not be
any closer than the exclusion zone -
please see section 3.0 for further Master
Logo placement guidance.

Master Logo exclusion zone

% | University
%" London

Master Logo minimum positioning placement example
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Basic brand elements

The Brunel University London Master Logo

Logo placement

The Master Logo can only be placed in the
top left, top right, bottom left and bottom
right hand corner of brand collateral as
shown opposite. The decision on where to
place the Master Logo is dependent on the
position of the Transformation Bars and
other brand elements on the page - see
page section 3.0 for more information.

Sub brand logos

When placing sub brand logos on brand
collateral, they should be placed away from
the Master Logo. Sub brand logos should
always be sized significantly smaller than
the Master Logo, maintaining the Master
Logo as a dominant brand element.

University
London

London

Brunel | ‘Brunel
University , University
london. b ROR Llondon. i

London

Master Logo placement based on an A4 document

Sub brand logos placement example
based on an A4 document
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Basic brand elements

The Brunel University London Master Logo

Don’ts

The Master Logo is the most important
part of our visual brand expression and
must therefore be used correctly. The
Master Logo should only be applied in
the way specified in these guidelines and
should not be altered in any way.

On this page are some examples of what
not to do.

Do not distort the Master Logo

Do not change the colour Do not change the orientation
of the Master Logo of the Master Logo

Do not change the typeface
of the Master Logo

Do not use the Word Marque on
its own

London

Do not reposition the Coat of Arms

Do not change the colour Do not change the colour of the

of the Line Strokes Word Marque

i ﬂ

Do not remove the Line Strokes Do not place the colour Master

from the Master Logo Logo onto a crop of an image
which renders it illegible and
interferes with its clarity

Do not change the relative size
of any element

Do not place the colour Master
Logo onto a tonally strong
coloured background which
renders it illegible.
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Basic brand elements

The Brunel University London Master Logo

Secondary and tertiary levels

Secondary level

When using the Master Logo with a
college or institute name, we refer to
this as the secondary level. The colour
of the secondary level type is PANTONE
200 (red).

| ¥ |Brunel | ColeseofEngneering 7
:é' T H H . gnan ysica level type
i"zf-'i UﬂlveI’SIty Sciences

London

)

S

23
P
7
4

Institute of econdary
B:}K/I‘e'?sll ty gnselrguyil?tures j e t;lpe
London

Secondary level Master Logo examples

Tertiary level

When an additional name is used, for
example a centre or department, we refer
to this as the tertiary level. The secondary
level type colour changes to PANTONE
540 (blue) and the tertiary level type

is PANTONE 200 (red).

College of Engineering,
| ;' S Br'."ne". Design and Physical ] ﬁ;ce?rt‘;’;;y
=28 | Unive rS|ty Sciences

L d Dept. of Mechanical, Aerospace Tertiary
On On and Civil Engineering level type

Brunel Institute of j Secondary

Energy Futures level type

Unive rSity Centre for Advanced Powertrain Tertiary
and Fuels Research level type
London

I

Tertiary level Master Logo examples
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Basic brand elements

The Brunel University London Master Logo
Using the secondary and tertiary level artwork templates

Adobe lllustrator artwork template files
have been created for users to enter
appropriate secondary and tertiary level
type, this then can be saved and placed
into an InDesign template or alternative
application.

When setting up type, please adhere to
the correct return spacing for multiple
lines of copy as illustrated opposite,
noting the following:

Soft Return: ‘Shift’ and ‘Return’ keys
pressed together.

Hard Return: ‘Return’ key.

Line lengths

When setting up type, line lengths
should not be any longer than the
width of the Master Logo, labelled
as X, as illustrated opposite.

Line length to be
X no wider than X

| [ |

Secondary level type....

bomoeeoes Soft return between copy lines

Secondary level Master Logo template

Line length to be

X no wider than X

ndary level
‘ ¥ (L Bru nel tsgc%]’_?ereyeetype ********* Soft return between copy lines
ff;\ o UﬂIVQ rSIt . tg 1 j&j'f - h ffffff Hard return between copy lines
K \ .< y Tgtggigzgtﬁgtggghsz Soft return between copy lines

London

Tertiary level Master Logo template

lllustrated opposite is what not to do.

Spacing too wide

Spacing too wide
Spacing too tight

Tertiary level type doesn’t line up with
vertical bar and ‘London’ type

Do not use incorrect returns when setting up secondary level
and tertiary level type
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Basic brand elements

The Brunel University London Master Logo
Secondary and tertiary level type sizes

Secondary and tertiary level type sizes
within the artwork template files have
been proportioned to the height of the
Line Strokes in the Master Logo.

Secondary and tertiary level type sizes
should not be altered in any way.

College of Engineering,
$iv Brunel‘ Design and Physical

# \x UniverSity Sciences

Secondary level Master Logo template

. . Design and Physical
Unlver5|ty Sciences

Tertiary level Master Logo template

london__ |

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

L d Dept. of Mechanical, Aerospace
O n O n ,,,,,,,,,,,,,, and.Civil Engineering. ... ...
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Basic brand elements

The Brunel University London Master Logo
Secondary and tertiary levels application

The secondary level and tertiary level
Master Logos can only be placed in the
top left or bottom left hand corner of
brand collateral as shown opposite.

The decision on where to place the Master
Logo is dependent on the position of

the Transformation Bars and other brand
elements on the page - see section 3.0
for more information.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

""""""" CollegeorE ;
Brunel |5 i

3 Un|VerS|ty Sciences
London

College of Engineering,
Design and Physical
Sciences

Brunel
Eniversity

Secondary level Master Logo placement

gy | Branel | ctm
Scien
London | ety e

College of Engineering,
Design and Physical
Sciences

Brunel
University

& Llondon. L

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Tertiary level Master Logo placement
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Basic brand elements

The Brunel University London Master Logo
Secondary and tertiary level exclusion zones

The secondary and tertiary level Master
Logos are protected by an exclusion

zone which ensures that they have
maximum impact and visibility across all
communications. The exclusion zone is
measured by the double width of the letter
B taken from the Master Logo as illustrated
opposite. Please observe this exclusion rule
and ensure that no other graphic elements
intrude into the zone. By keeping this area
clear it will ensure that our logo is never
camouflaged, compromised or lost in the
context of other content.

Design and Physical
Sciences

BB

Secondary level Master Logo exclusion zone

Design and Physical
Sciences

Dept. of Mechanical, Aerospace

.................................................

BB

Tertiary level Master Logo exclusion zone
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Basic brand elements

The Brunel University London Master Logo

Secondary level don’ts

The secondary level Master Logo is

an important part of our visual brand
expression and must therefore be used
correctly. The secondary level Master Logo
should only be applied in the way specified
in these guidelines and should not be
altered in any way. On this page are some
examples of what not to do.

Do not reposition the secondary level type in any way

Brunel University London Brand toolkit guidelines
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Basic brand elements

The Brunel University London Master Logo
Tertiary level don’ts

The tertiary level Master Logo is an
important part of our visual brand
expression and must therefore be used
correctly. The tertiary level Master Logo
should only be applied in the way specified
in these guidelines and should not be
altered in any way. On this page are some Do not swap the colours of the second and tertiary level type

examples of what not to do.

and Physical i

'-nces

Dept. of Mechamiea
and Civil Engineering

Dept of Mecharrrea
and Civil hngmeermq

Dept’of Mechanical, Aerospace
afid Civil Engineering

Do not reposition the secondary and tertiary level type in any way
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Templates

Brand hierarchy

Our brand hierarchy has a clear structure
and must be adhered to when creating new
logos. The secondary and tertiary levels
are reserved for Colleges and Institutes,
Departments and Research Centres.

Creating logos for other levels must
be agreed prior to use.

Occasionally the secondary
level can be used for some
University entities which

do not obviously fit into this
hierarchy, for example Arts
Centre.

Please seek approval
in these circumstances.

t.s | Brunel
2.5 | University
%" London

Primary
Coll f Busi \ Institute of
| ghly | Brunel py | PR s g5 | Brunel by ‘ Ererey Futures
Secondary London London
College of Business, Institute of
‘ BrunEI'. A?tsegr?dOSo;ZIlgisi:nces ‘ BrunEl. Ennse:'guyGIéStures
University | oetorsanatmntes University | cenetaseceoneran
London London and Fuels Research
Tertiary

Brunel 2dGNEG |

Sub brands BCASTJ
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Basic brand elements

Colours

Our brand colour palette comprises

primary, neutral and secondary colours.

It is important that our colours are produced
accurately across all communications.

Pantone Pantone White Pantone

200 540 Cool Grey 11

¢} R 255

60 G 255
90 0 B 255
10 65

Reproduction

Colours within these palettes can

be printed as spot colours using the
Pantone Matching System® (Pantone) or
as process colours (CMYK). RGB values
are for digital and desktop publishing use.
Web-safe colours help to ensure colour
accuracy for monitors that can only display
256 colours.

RAL 9010
190 0

15 50 HEFFFEF

57 9

RAL 3027 RAL 5003 #4d4e53

It is crucial for the impact of the branding
that the colours are applied consistently
according to specifications. Always insist
on accurate colour matching and never Primary palette Neutral palette
substitute the colour palette.

#beOf34 #00325b

Note: Pantone Pantone
The colours displayed on this page are by als 871
approximate and should not be used for
accurate colour matching. Always use the  ————
references provided. 71
¢}
40 0
20 0

(0] 12 R 132 R 145
137 39 G 165 G 123
152 133 B 220 B 76

#008998 #702785 #84a5dc #917b4c

Secondary palette
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Basic brand elements

Typography

Corporate typeface

Gotham is Brunel University London’s
corporate typeface. It is an integral
part of our brand language and has
been chosen for its legibility and its
bold, modern appearance.

Gotham

Gotham Light
abcdefghijklmnopagrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(RIES&@*) 0123456789

Gotham Medium
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
G, R E$&@*) 0123456789

Gotham Book
abcdefghijklmnopagrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
GRES&@*) 0123456789

Gotham Bold
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(.,.;?1£$&@*) 0123456789

Gotham Light Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(. PIES& @) 0123456789

Gotham Medium Italic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
C,;2lE$8&@*) 0123456789

Gotham Book Italic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
G, PIE$&@%) 0123456789

Gotham Bold Italic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(., ?1E$&@*) 0123456789

Brunel University London Brand toolkit guidelines
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Basic brand elements

Typography
Substitute and online

Substitute typeface

Arial is the default substitute typeface
which can be used where Gotham is not
available e.g. letters, faxes and emails.
Using Arial will allow us to guarantee our
communications are viewed consistently
and in the format we intend.

Standard word and character spacing
should always be used.

Arial

Arial Regular
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(,5?1£$&@*) 0123456789

Arial Bold
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(-,5;?1£$&@*) 0123456789

Arial Regular Italic
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(.,;?1£$&@*) 0123456789

Arial Bold Italic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(., ?1£3&@*) 0123456789

Online typeface

Montserrat is the default typeface for our
website. It has been chosen because it is
a Google font which has close similarities
to Gotham. Using Montserrat will allow
us to guarantee our communications are
viewed consistently and in the format

we intend.

Montserrat

Montserrat Regular
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(.,:;?'£$&@*) 0123456789

Montserrat Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
(.,:;?1£$&0©@*) 0123456789

Brunel University London Brand toolkit guidelines
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Templates

Photography

The first impression many people get of the
University is often through photography
and that initial moment can persuade the
viewer whether or not they want to explore
further or not! As such a powerful tool it
must express our brand values and clearly
illustrate life at the University.

Images showing our students and staff
need to portray the University in a positive
light, demonstrate our innovative and
engaging approach and reflect our culture
of excellence and enterprise.

It is important that the images we use
reflect the diversity of the University
community and the breadth of students
and staff.

Our photographic guidelines are split
into the following categories:

> People

> Buildings and environment

> Events

> Profiles

> Details

Brunel University London Brand toolkit guidelines
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Templates
Photography
People

Our photographic style is reportage.

We aim to show a captured moment in time
showing students and staff on campus and
in their working environment.

Wherever possible, you should use images
of real students and staff whether studying,
teaching or researching.

When choosing images look for:

> Unposed, real, natural shots, often using
close crops that capture glimpses of
people interacting and moments of
their day.

> People should look positive and engaged
but not overly staged.

> |nteresting compositions and crops -
for example depth of field or main subject
placed off centre.

> Richness of colour.
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Templates
Photography
Buildings and environment

The University

Our location photography style should
capture Brunel University London’s campus
as a fun and vibrant place to come

and study.

Our University is unique and offers a rich
heritage in terms of architecture, culture
and location.

Always try and photograph the University
in a positive way and capture interesting
moments and locations. Try to use lighting
and composition to make images bold and
inviting. Where possible take photographs
that include people to give a sense of the
vibrant atmosphere at the University.

Location

While not a city campus, we are only a
short journey from London with excellent
transport links. Showing London and the
surrounding area is an important element
of our brand. Always show these locations
in a positive way.
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Templates
Photography
Events

There are many events happening every
day at the University from lectures to
graduations. It is important to capture these
moments in an exciting and dynamic way
that reflects the vibrancy of the University
and engages the viewer.

When photographing an event try to
capture the atmosphere and show the
excitement and feelings of those involved.
Look for interesting compositions,
abstract details and facial expressions

of the participants.
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Templates
Photography
Profiles

Profile photography is an important way of
showing our staff and students. The images
appear in many locations and give an
immediate representation of our University
so we should show them in the best possible
way. It is also a type of photography

where professional photography may not
always be possible due to time or cost
considerations so it is important to always
follow some simple rules:

> People should look positive and engaged.

> Try to use ‘soft focus’ backgrounds or
at least simple, plain ones.

> Use light to create contrast and form.

> Make sure the subjects are always
in focus.
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Templates
Photography
Details

Focusing on small details can be extremely
powerful and is a good way highlighting a
specific part of a project or story. It could be
a detail that nobody else noticed but made
a big difference or something that informs
the larger appreciation of the University.

Look out for interesting subjects and
elements, consider; building details, close
ups of equipment or experiments, details
of materials and exhibits, people’s faces
and gestures.
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Templates
Photography
Don’ts

It is important that photography is correctly
applied. On this page are some examples of
what not to do.

i ;

R

Do not crop into the image Do not use overly staged Do not distort the image Do not use black and white
so it becomes unrecognisable compositions imagery

Do not use photos of disengaged Do not use clichéd imagery Do not use images which are Do not use overly angled images
students or staff excessively dark

Brunel University London Brand toolkit guidelines
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Templates

lllustration

In some circumstances illustration can

be implemented. These are examples for
style only and should not be used. New
illustrations must be agreed before use and
must be sympathetic in style with the rest
of the University’s branding.

LeesvmmeLmay
. .
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Graphic language

Brand toolkit

Our brand toolkit is made from the
elements shown opposite and can be
used to create striking visuals. You can
combine several of the elements as well
as using them separately.

While the brand has been developed to Colour palette
be creative and flexible, it also needs to be
applied consistently so there are some rules
when using these elements.

When creating a layout remember the need
for clarity, simplicity and clear space.

Photography

Overlay effect Transformation Bars

Brunel University London Brand toolkit guidelines 21



Graphic language

Transformation Bars

Colour sets

The Transformation Bars are inspired by the
vertical Stroke Lines in the Master Logo and
represent growth and advancement. The bars
are made from combinations of our primary,
secondary and neutral colour palettes and
the sets are named after Isambard Kingdom
Brunel’s most iconic bridges.

Transformation Bars have been developed
to be adaptable to a large range of
applications and give the university

a bold, confident look and feel.

Initially, for simplicity and to give a
consistent look at launch the primary set,
Clifton will be the only version available
to use. Further sets will be available in the
future to keep the visual language fresh.

Uxbridge

Hungerford
Maidenhead

Tamar

Windsor

Primary set

Not currently available to use - for future usage

Brunel University London Brand toolkit guidelines
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Graphic language

Transformation Bars

Rules

The Transformation Bars must always
conform to a set of simple rules so they
are always applied consistently.

The bars must:

> Only be made of three stripes,
no more, No less.

> Only use the colours from the colour
palettes, either with Pantone colours
or the other stated format breakdowns.

> Only be applied vertically and must bleed
off the top and bottom of the application.

> Be applied as an accompanying graphic
(they should enhance the message and
layout, not over power it).

However, to allow flexibility to the
Transformation Bars the proportion

and order of the stripes can be changed
(as shown opposite).

Changing the proportions

The proportion of the individual
stripes within the bars can be
changed to alter the emphasis
on a particular colour.

Change the order

The relative order of the colour
stripes within the bars can change.
This allows you to combine the bars
harmoniously with different imagery
and graphics.

Brunel University London Brand toolkit guidelines
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Graphic Ianguage Image for reference only;
please refer to Photography

Tra n Sfo rm at i o n Ba rS guidelines on pages 1.21-1.27
Creating the colour overlay effect

The overlay effect creates an image that can
be combined with colour photography or
typography. The benefit of using this effect
with type is increased clarity and legibility
compared to overlaying a regular image.

Creating the overlay

1. Start with a black and white image
with strong contrast.

2.Create an area of colour (only use the
blue or red from the primary palette).
It should always be 100% opacity.

3.Set the colour area to ‘multiply’ and
lay it on top of the image.

Brunel University London Brand toolkit guidelines 24



Graphic language

Transformation Bars
Applications

Using the simple rules for the
Transformation Bars, colour, space

and overlay effect gives numerous layouts
that can be used. Shown opposite are
examples of using the core elements

to create different visual effects.

Please also see sections
3.0 for further examples.

Option 1

The bars can be attached to the edge
of a page and use a 90% opacity to
allow some of the image below to
show through.

Brunel

| o2 nel
% University
M London

s | Brunel
% University
M London

Option 2
The bars can be thin, solid (no opacity)
and be positioned away from the edge
of a page.

Image for reference only;

please refer to Photography
guidelines on pages 1.21-1.27

s | Brunel
ﬁ University
M London

Option 3

The bars can be combined with the
overlay effect to create interesting
compositions.

Brunel University London Brand toolkit guidelines
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Graphic language

Transformation Bars
Master Logo positioning

When positioning the Master Logo in relation
to the Transformation Bars you must always
adhere to the Master Logo rules (see sections
1.2-1.6). Ideally the logo should be placed

in a corner on the opposite side to the
Transformation Bar. The logo can sit on top of
one of the stripes in its negative mono (white)
format, however there must be a sufficient
amount of a single colour behind it to meet
the rules on exclusion zones (see option 3
opposite and section 1.4 for exclusion zones).

s | Brunel
ﬁ University
M London

s | Brunel
ﬁ University
W London

Option 1
Left aligned bar, right aligned logo.

Option 2
Right aligned bar, left aligned logo.

Brunel
University
2 London

Option 3

The colour behind the logo must
have sufficient area to allow for all
the Master Logo’s exclusion zone.

Brunel University London Brand toolkit guidelines
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Graphic Ianguage Image for reference only;
please refer to Photography

Tra nSfo rm at i O n Ba rs guidelines on pages 1.21-1.27
Don’ts

Please only use the Transformation Bars in
the ways previously specified. This will allow
the visual identity to be applied consistently
across the broad range of applications seen
throughout the university. There are some
incorrect ways of using the bars which are
shown opposite for easy reference.

Do not use Bars which will Do not completely cover an image
conflict with an image or use different opacities

Placement of Bars should not Never use non-specified Never use Bars that do not bleed off
conflict with the Master Logo colour options both top and bottom edges

Brunel University London Brand toolkit guidelines 27
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Tem plates Images for reference only;
please refer to Photography

Tube advertiSing guidelines on pages 1.21-1.27
Wraparounds 1
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These options could be used
as a set next to each other.
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Templates

Tube advertising
Wraparounds 2

Lorem
ipsum sed
dolorem

www.brunel.ac.uk

These options are more subtle and could be
used independently to each other.

University ‘
London

Lorem ipse
dolor sedet
amulatit
nobulum

www.brunel.ac.uk

Images for reference only;
please refer to Photography
guidelines on pages 1.21-1.27

Brunel
University
London

4.4 dolor sedét
‘@ " amulatit
tnobulum

www.brunel.ac.uk
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Tem plates Images for reference only;
please refer to Photography

Tu be a dve rt i Si n g guidelines on pages 1.21-1.27
Barriers

fur

Brunel Lorem ipsum i Lorem ipsum 7 Brunel | e
University dolorem sed University dolorem sed Universit dolorem sed
London returnit London returnit London

returnit

/

ol
Loremdipsum :
dolorem'sed Bty gc‘;ll'gm s
T London re_m se
returnit . %# London returnit

=4
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Images for reference only;
please refer to Photography
guidelines on pages 1.21-1.27

Templates

Campus lamp post banners

These templates have been
supplied as examples of how
the visual identity can be
applied using combinations
of the core elements.

. | Brunel

www.brunel.ac.uk

Brunel

www.brunel.ac.uk

geaw | University

%# London

| o %e |Brunel |

www.brunel.ac.uk

(2 | Brunel
University
London

25%

.82 | University A University
London 2% London )
oremes
sedetare
nobulum
Lorem ipse Lorem ipse | oraties
dolorem dolorem se%etlare
sedetare sedetare MO

www.brunel.ac.uk

No image Overlay effect

3.4
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Tem plates Images for reference only;
please refer to Photography

Hillingdon lamp post banners

2% | Brunel | o¥¢ | Brunel
%&:’“ | University
4

5
Yy

These templates have been

supplied as examples of how £9% | University

London R4 London

the visual identity can be
applied using combinations
of the core elements.

Brunel
University
London

Lorem ipse

Lkﬂversﬁy‘
Welglele]g

Lorem ipse

Lorem ipse
dolorem
sedetare

dolorem dolorem Lorem ipse
sedetare sedetare gener

www.brunel.ac.uk

www.brunel.ac.uk

—

www.brunel.ac.uk

No image

www.brunel.ac.uk

Overlay effect
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Tem plates Images for reference only;
please refer to Photography

G e n e ric poste r (A3) guidelines on pages 1.21-1.27

(g |Brunet
g& University
London

Colls f Engil ing,
| Brunel Brunel | (ueseeitrancers,
University University | se: semne rence
pnivers University | o figer

Postgraduate study

Open day

Wednesday 22 January 2014,

Open evening
Wednesday 26 May 2014,
30pm - 730pr

Please book online by dlicking
the Open days button on the
Brunel home page

Postgraduate study Postgraduate study

www.brunel.ac.uk

Open day Open day
Wednesday 22 January 2014, Wednesday 22 January 2014,
2pm - 5pm 2pm - 5pm

Open evening
Wednesday 28 May 2014,
4.30pm - 7.30pm

Open evening
Wednesday 28 May 2014,

4.30pm - 7.30pm Small image Overlay effect

Please book online by
clicking the Open days
button on the Brunel
home page

Please book online by
clicking the Open days
button on the Brunel
home page

iy Brumel
ﬁ University
Condon

Postgraduate Postgraduate
study study

Open day

Wednesday 22 January 2014,

Open evening
Wednesday 28 May 2014,
4.30pm - 730pm

Please book online by clicking the Open
days button on the Brunel home page

www.irunel.ac.uk www.irunel.ac.uk

Master brand level Tertiary level White background Colour background

www.brunel.ac.uk www.brunel.ac.uk
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Tem plates Images for reference only;

please refer to Photography

JOb adve rtisement guidelines on pages 1.21-1.27

Brunel
University
London

Brunel
University
London

Brunel College of Engineering,

Design and Physical Sciences

University | ouctus e o
London

Job Title (Department)

Nis dolut quam re corrum in reprorum nem guatiumauis et
imaion ne poreium fugiaec aborrum autem volorum aut expliti
antentium vent occabor ibusandae pa conserum sequi qui
repudig enissinum eos dit que et facid erum ditas arum
consequi dolum volor alit hilia ipsaperum labo.

Appointment of

Job Title (Department)

Appointment of
Job Title (Department)

Nulpa sum intiumquo odi solorae ctariam quissi cor aut quo cor
Aborio. Nam eicae prorem non con re quia eum ea Daniatemaque sum rerate volupta tiundament faccae Aborio. Nam eicae prorem non con re quia eum ea Daniatemaue sum rerate volupta tiundament faccae ; atibusa vl €5 vanditemauat auo odigenet
volorep ellandit quos quae mo blataec erehendesti nonsed ex estibusam quas ut fugit es est, ommo. volorep ellandit quos quae mo blataec erehendesti nonsed ex estibusam quas ut fugit es est, ommo. t
quam, nonsequ odiassi temodis sectotam, exces dere rectotatus net abo. Et ullabor restrum assimentet et quam, nonsequ odiassi temodis sectotam, exces dere rectotatus net abo. Et ullabor restrum assimentet et
con con non porporeici odi undis ad mod quam, aut occaepr epedior esecullorem venihiliae vel ius ad con con non porporeici odi undis ad mod quam, aut occaepr epedior esecullorem venihiliae vel ius ad anit officit magninit odicils ad molo es quia a providest, sus
rectotatus net abo. Et ullabor restrum assimentet et volorep ellandit quos quae mo blataec erehendesti rectotatus net abo. Et ullabor restrum assimentet et volorep ellandit quos quae mo blataec erehendesti nis in re, nobit que pellacc uptatur sequam, experati vendisi
fugit ea conseniet que ni berchil endit abo. molupta vendus re plab issed ero milliquae. Pa volor fugit ea conseniet que ni berchil endit abo. molupta vendus re plab issed ero milliquae. Pa volor mporessimos se sape reicius duia ne et inum ipis as isquatia quis

sunt volla dolecab oreperiatem es untia doluptatur apis sunt volla dolecab oreperiatem es untia doluptatur apis modipsus ius e s autatem d ma doluptasin cuptae cos
Que eicimiliqui cum nobisimin nonsedignis aut elia in ma doluptatium es erit quam aut adit ut aut vereprat Que eicimiliqui cum nobisimin nonsedignis aut elia in ma doluptatium es erit quam aut adit ut aut vereprat. magnam, consendi omnis e wlm" od m: alit, verspis
nullissitior rerionsequi quate excea sint. Undae volupic nullissitior rerionsequi quate excea sint. Undae volupic “Etj" vendita sequidi gnimil ‘“"‘l‘“ ’“"l‘f" ?{“\ 9“9 iis*"“"’
tiatur mo ommoditatur res in expernat esto omnient pa tiatur mo ommoditatur res in expernat esto omnient pa O eaerios Sam venimil isiurm verde plam feper Tpeum
sim excerchit idist, suntur, si con nat est aut ut sim excerchit idist, suntur, si con nat est aut ut venimi, od quiatur, ipsunt aspis a nisit rae abo.
facepudae voluptat. To apply for this position, or to receive further facepudae voluptat. To apply for this po: N, or to receive further

particulars of the appointment, please refer to particulars of the appointment, please refer to

Nus aut fugit ut et exerchita nulpari bearunt issequas the website of Lorem ipsum, our search Nus aut fugit ut et exerchita nulpari bearunt issequas the website of Lorem ipsum, our search apply f tion
dolorit ut assum ut dersped moleseque vel ipicius, consultants, at www.name.com/jobs quoting dolorit ut assum ut dersped moleseque vel ipicius, consultants, at www.name.com/jobs quoting name.surmame abrunel ac.uk
consed et et, tem. Udant et, cum fuga. Epellatur aut code XXXX consed et et, tem. Udant et, cum fuga. Epellatur aut code XXXX
este nus dundiande volupti dero et qui ditatem oluptam este nus dundiande volupti dero et qui ditatem oluptam
dolupta tiates id et vellabo rrovit eosam faciam etod es  Alternatively you may email XXXX@name.com dolupta tiates id et vellabo rrovit eosam faciam et od es Alternatively you may email XXXX@name.com
inventi nonet volorpor moluptaquo et a quae nimet, or telephone +44 (0)20 0000 0000 for further inventi nonet volorpor moluptaquo et a quae nimet, or telephone +44 (0)20 0000 0000 for further www.brunel.ac.uk
erfero quam inihitatem ent aut vel eius et audaepu. details erfero quam inihitatem ent aut vel eius et audaepu ails

Closing date for receipt of applications

Closing date for receipt of applications
is 12 noon GMT on Monday XX May XXXX T

is 12 noon G Monday XX May XXXX

www.brunel.ac.uk www.brunel.ac.uk

Simple option - colour

Master brand level Tertiary level F

Brunel
University
London

Job Title (Department)

2 ¥
Brunel % ‘ unel \g,;_( Brunel .
iy H Nis dolut quam re corrum in reprorum nem quatiumquis et
% | University University g2
M ondon London 7Y, omdon antentium vent occabor busandae pa conserum sequl
repudig enissinum eos dit que et facid erum ditas arum
Consequi dolum volor ait hilia ipsaperur labo.
Nulpa sum intiumquo odi solorae ctoriam quissi cor aut quo cor
Appointment of Appointment of Appointment of ad quos ut aditatibusa vel es venditemauat quo odigenectust
" N ment ¢ . aniste comnientis in nos proratur sincium sit porum nctat.
Job Title (Department) Job Title (Department) Magnisto esequas pelignit explaba restibus est, occus denderio.
Ut a nit officit magnihit odiciis ad molo es quia a providest, sus.
S S IS L e e L e e S e s ESEIIRREINL ST Enis n e, nobit que pellacc uptatur sequam, experat vencls
Silast o achora, sces o con o B obor vt soomanier ot oommagy o St s cdlds et saciorrn avces dere o . i mporessimos se sape reicius quia ne et inum ipls as isquatia quis
Dortarele od unte o LAY it recombig Tt b0, Sseculorel o oo non Horparele oo o s e Bk

mw auos auae modipsus ius es doluptas autatem id ma doluptasin cuptae eos
o 'am, consendi omnis es et am, od maio odis alit, verspi
ditat vendita sequidi gnimillorrum fugit et adigend aesecaborro
et rempore nonsenim esequos truptat uscides seca

Ur, escidios sum venimil istium vende plam repera ipsum

venimi, od quiatur, ipsunt aspis a nisit rae abo.

Et ullabor restrum assimentet ot fugit ea conseniet que ni
i ancit abo.

rmmwmzm £ ulaborrestrm ssimentet o
berchil i berehil e

fogit ea consanist aue. it abo.

Nus aut fugit ut et exerchita nulpari b
230t derspad molesecue vel iic
tem ane o clm 5o Epelitur Hles: s dur m e

uparibearunt seauas ut fugtut et - e ey
Ve name om/ 5% & e e el e reuitant. 3t whew name com/jobs quating To apply for this position contact
Code XXXX eer o s Code i name.surname@brunel.ac.

wiwname com/jobs quating
Code XXX

erfers quam mierem eneact

[Eohone 444 (0520 0000 6000 1 s

roluptaa

www.brunel.ac.uk
www.brunel.ac.uk www.brunel.ac.uk

Smaller stripes - no image Larger stripes - no image Solid colour with stripes - no image Simple option - mono
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Tem plates Images for reference only;

Prospectus cover

guidelines on pages 1.21-1.27

These templates have been :
Lorem ipsum

“s | Brunel
% University
London

supplied as examples of how . | Brunel . dolorem sed
the visual identity can be §~| Universityl il nobulus
applied using combinations London e e Lorem ipsumare

of the core elements. dolorem sedets

e

Lorem ipsum
dolorem sed
nobulu

praspectu:

Lorem ipsum
dolorem sed
nobulus

——

Lorem ipsum
dolorem sed,
nobulus

Undergraduate prospectus 2015

| 2% | Brunel
fﬁr" University
!

$o1 Uni
44 London

2 Lor

Other layout options
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Templates

Prospectus interior

These templates have been
supplied as examples of how
the visual identity can be
applied using combinations
of the core elements.

Main header
text go
in here

“s | Brunel
ﬁ University
M London

A \
Lor!:'n ipsum'

rem sedet
nobulum est

ur g 2015

Brunet niversity London v b

Main header

Underhead

Tiur asperibus. Issectur.
Qui dolesto coribus, ut
qui deliquam expe venti
tem rectur solore omni.

Main header
Underhead

Agni duciam, tendaerit fuga.

Et que dolupta turionsedis re,
quostor ernam, sunt lab ipsa as eos
voluptam volo doluptia dolore nem
que audis cus dolest lautem sum
res eate sit quias apis velent
Ceperum invel ipsam nonsequi
adit quas rem imenda debit occae
officiliti dit ut deliquam harchite.

gy
Lol

Subhead 01 Subhead 01

Subhead O1
to go here

Subhead 01

Subhead 01
to go here

[

Courses

Creative Writing BA

About the Course

You will be taught by leading
professional writers including
Benjamin Zephaniah and Will Self

Teaching and Careers

Assessment

Employability

Typical Modules

GeE Adevel
18 Oiploma

BTEC Level

15
Extended Diploma

o7
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Templates

Newsletter - Leading edge

These templates have been
supplied as examples of how
the visual identity can be
applied using combinations
of the core elements.

Brunel
University
London

Leading edge

Brunel University London’s quarterly staff and student research newsletter

Brunel to deliver world class research training in
Environmental Sciences as part of the London
NERC Doctoral Training Partnership

Following the launch of the London NERC
Doctoral Training Partnership (London NERC
DTP) in November 2013, the first 36 fully funded
PhD studentships have now been awarded. They
will form the first cohort of new environmental
scientists out of a total of 120 to be trained over
the next five years.

The London NERC DTP is one of 15 Doctoral
Training Partnerships in the UK funded to the
tune of £100m by the Natural Environment
Research Council (NERC). It brings together
almost 400 academics from nine London
institutions working across a wide spectrum of
environmental sciences, including from Brunel's
internationally renowned Institute for the
Environment (IfE). UCL is the appointed Lead
Partner.

The London DTP marries some of the Capital’s
most acclaimed centres of research excellence;
UCL, Birkbeck University of London, Brunel
University, Institute of Zoology, King's College
London, The Natural History Museum, Queen
Mary University of London, Royal Botanic
Gardens, Kew and Royal Holloway University of

public and third sector organisations, including
The Forestry Commission, Defra, Zoological
Society of London (ZSL), Microsoft International
and Lloyds of London

The funding for the London NERC DTP has been
well received by environmental policy makers
and charities. Defra, in its mission to improve
the environment, grow the rural economy and
safeguard animal and plant health, has long
been associated with Brunel University, and has
supported numerous research and development
projects exploring solutions to create a more
sustainable environment in the UK.

Mike Roberts, a Senior Scientist in the Chemicals
and Emerging Technologies Division at Defra,
commented on the initiative: “The NERC
Doctoral Training Partnership presents a clear
pathway to new standards of excellence and
inter-disciplinary collaboration in environmental
science research training, providing a template
for the continued successful input of science to
policy development in the UK and more widely.
Brunel is a centre of innovation and research
excellence in tackling the most complex

London, along with UK businesses, p s,

ironmental ges and | welcome their

Season Spring
Issue #29

Lorem ipsum dolore
Et re rectur, que volupta
poraerum ullaborum labore
nonet modigni magn:

pg 02

Lorem ipsum dolore
Et re rectur, que volupta
poraerum ullaborum labore
nonet modigni magnat.

Pg 04

Lorem ipsum dolore
Et re rectur, que volupta
poraerum ullaborum labore
nonet modigni magnat.

pg 06
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Templates

Newsletter - EXPRESS

These templates have been
supplied as examples of how
the visual identity can be
applied using combinations
of the core elements.

o

VISIONS OF
THE FUTUR

SUMMER 2014 ISSUE 23

Gent plitiae doloreh
cum exipla nis et a vi

-1 EXPRESS

VISIONS OF
THE FUTURE

am simpedis
Sp

EXPRESS

Full colour logo and block text Negative logo and white text

Lorem ipsum dolore
£t

Full colour logo and standard text
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Templates

HTML newsletter

These templates have been
supplied as examples of how
the visual identity can be
applied using combinations
of the core elements.

Click here to see our web version

# | Brunel
Urinversity
& London

Brunel in Brief
News from the Vice Chancellor

Dear Colleagues

| write this in the immediate aftermath of Graduation. Graduation is,
to my mind, the highlight of the academic year and of course

the exciting climax of years of hard work for our students and

their parents and friends. | am delighted with the way the whole
University community comes together to make Graduation a
memorable event for our graduates, who of course as Alumni, we
hope will continue to keep in touch with us and join the “family” of
over 100,000 Brunel alumni from all over the world. In particular |
would like to thank all of the staff who have worked incredibly hard
to make Graduation such a tremendous success.

With all good wishes

Julia Buckingham

Julia Buckingham

change programme

‘The presentations given by Mariann Rand Weaver;
Bill Leahy; Geoff Rodgers; John Robinson and
myself on Organising for Transformational Change
and Success on July 16th were well attended.
Whilst it is understandable that staf have many
questions about this on-going programme, | was
struck by the positive response to the progress
made so far. The Groups have now all submitted
their interim reports to the Programme Board and
after further work over the summer the findings.
will be presented to a special away-day with the
University's Councilin September.

For those who were unable 1o attend the session
on July 16th you can access it in full on the
dedicated intranet site here.

Executive Board

The new strategic committee structure which will
report to the Executive Board was approved and it
was agreed that the sirategy committees will

start work in the next academic term. There will be
six strategic committees covering the following
briefs:

W Education Strategy committee
W Research Strategy commitiee

W Business and Enterprise Strategy committee.
W HR and EO Strategy committee

W Infrastructure Strategy commitiee

W Communications, Marketing and Branding
W Strategy committee.

Appointments

I am delighted that Professor Abimbola
Olowofoyeku has been appointed as the Head of
the Brunel Law School and takes up the post from
15t August 2013,

We recently advertised for a Dean of Students
who will be expected to devote approximately 0.
FTE to this role, with their remaining time devoted
to academic duties within their home

department. If anyone is interested in this role.
please note the closing date s 29th July 2013,

Honorary Graduates and Honorary Fellows

‘The following people have been awarded an
orary Fellowship

Honorary [

Honorary Doctorates:

W Professor Nicholas Collings

Events and successes

L
i

Ecaerrunt officipsam, cor simusdae. Nam, sim
cus commodi ssunt, nihilla borepreprae conse
porecabore volupta tentiat atempelita s ininill
iberest vercidem faces cuptate nem hil ipienimodi
nis conseque dolut aut molorehentur moluptas endi
i optatio ventionsecti omnihicae acerecumaui te
essum, simil estia quiatem dolute es abo. Solum

is sitatat umquiditam ex es doluptaquias ulpa
endest voles eos aditatem qui beri unt remquia
plictur, odipsume autet venis aut quatem repro

del millaciate doluptu sandio imus evelique nos
nonseca tinventi ipsam que nist aut mossitem.

Ecaerrunt officipsam, cor simusdae. Nam, sim
cus commodi ssunt, nihilla borepreprae conse
porecabore volupta tentiat atempelita es ininill
iberest vercidem faces cuptate nem hil ipienimodi
nis conseque dolut aut molorehentur moluptas endi
si optatio ventionsecti omnihicae acerecumaui te
essum, simil estia quiatem dolute es abo. Solum

is sitatat umquiditam ex es doluptaquias ulpa
endest voles eos aditatem qui beri unt remquia
plictur, odipsume autet venis aut quatem repro del
millaciate doluptu sandio imus.

Contacts / Other information

El et hitios molorumquis
Nem de pos ipis aut aut harchil ilibus
Dolorro conecabora

Delitas aut ma sinimoles qui beria
Volupta voluptis dolut ommolo

Exerume ipsunt remporem

Dus de repreped en:

Dolorro to mostrundi nul

As e re vel et venis
Con net qui berum am
Quatiunt quam alique sequis
Essunt dusam

Sima cuptatur, et laccum
Sequam hari omniendaeped
Et quunt odi seremquo.

Conecat
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Templates

PowerPoint

Bl
Uity |
N

Presentation heading
2 lines of text

Varnign §
Ity W

Page heading

Brursd Liniversity London is a leading msmalional
university which addresses the challonges facing
society through ground-breaking agplied research
and aducational programmes

Our students an tasght and preparod for thair futune
caneers in 8 supporiive cullure of excellence,
enterprise and innovabon. Cur work changes (he

lves of people around the werld by bringing eccnomic,
social and cultural banefits

Page heading

30%

Page heading

Rkt il T 0
T =T

FRes o w0

Tua e e

Cover page
Brunel

Divider page
Secondary heading

Dividers

Bold text

Graphs

Image and text

Page heading

Page heading

Page heading

Bullets

Highlights

Profiles
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Templates

Letterhead
Primary level

A D
Address Sub brand logos
Gotham Book When adding a

sub brand logo,
always position it
in the bottom left
hand corner of

7.15pt type size
8.5pt leading
-20 optical tracking

1.5mm space after the letterhead -
within the margin

B measurements

Website address illustrated.

Gotham Bold

7.15pt type size When adding

multiple sub brand
logos, there is a
5mm minimum
distance between
each logo.

8.5pt leading
-20 optical tracking

(o4

Body copy
Arial

Tpt type size
14pt leading

22 132 : 46 10
H
H
10 :
o o ?\ngslon Lane =~ 7TTTTTTTTTTTYTTTTTT
runel Uxbridge UB8 3PH
. . United Kingdom
UI’]IVQ I’Slty T +44 (01895 274000
IF +44 (001895 232806
London £ marketing@brunel.ac.uk
39 www.brunel.ac.uk
H
:
|
ame
‘Address line 1
‘Address line 2
Address line 3 H
39 :
POSTCODE H
ate
9|
Déarname,
Ferum sendand ipsumquamus eaqui sapiciam que lam dolor accatium ipic te mi, susa aut :
\as nonsequi in nis quunda volorat endistoriam ra est pora dolor sitios expe volore res es H
repe eosapient lignissimus re solut dest ex enianda plaut dolectem volore nihil il idescias
lest, optatus volut quo omnis iliquatem. Da cupta dundiam eario es veriam, officab orposti
iscientescium alicium cuptas verro od eossum secte voluptaest, sapitas periasinisti utem re
wvolescil ipsa consed quam, iur am aria abo.
R
:
iTiumquiassim quatqui consequ atempor estrum eum quas ex eos aut earum la delisciis
nemporp orianis ex et et, sedi quiam, consece ptatemp oreiur sequidus, sam, eum samus sit
'omnihil incto quat. Itatestiis coritatibust dese labor secabor ehentor modions equasim poreictio. :
Arumaquis et quam es unt voluptatin conectatem nis essit apit as deriaepre, consequi cone litis H
:am susame et ex eliquun tiorum quia sed evelecturi aliqui rendelitat archili taquam apis exerro H
magni untur atio et es porem ut el minus etur.
178 Lorepta comniscia consequis dolorate sequide lentem la dolori quia conesequati utate
ccomnimus dolupti sinvelest, sintiat quaeper namendae voloria natemquia quia volorecus.
'Sus quaest, quatibea culparcilit ipitem quam, illa consent officae dolupta voluptat.
i H
:Glncerely !
H H
Name
Title
H
|
Brunel Centre for Advanced
J B A S
H
12

Letterhead front
Actual Size: 210mm x 297mm
All annotated measurements in millimetres

Brunel University London Brand toolkit guidelines
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Templates
22 132 46 10
Letterhead 1o
"""" ollege of Engineering,:
Br!"nel‘. Design and Physical ——
eConaary leve University Sciences ;
o London | '
ioffice 306-D
Howell Building
Brunel University London
Kingston Lane
A D ame txptnggKe_ Uz& 3PH
‘Address line 1 pnitedingdom .
Secondary name Body copy ‘Address line 2 :;::2 Eg;ggg Z;ggg Olgezpienelly i
. Address line 3 £ marketing@brunel.ac.uk i secondary level can be
Exo 2.0 Regular Avrial 39 POSTCODE www.brunel.ac.uk —— used for some University
R R H entities which
12.5pt type size Tipt type size dolnotobyiousivifit
13.5pt leading 14pt leading into this hierarchy, for
-25 optical tracking ate example Arts Centre.
9|
E Please seek approval
B Sub brand logos D6 AT, in these circumstances.
Address When adding a :
Gotham Book sub brand Iogo, Ferum send.alnd !psumquamus eaqui s.aplcllam que lam dolor acc.altlum ipic te mi, susa aut H
L . \as nonsequi in nis quunda volorat endistoriam ra est pora dolor sitios expe volore res es '
7.]5pt type size always p05|t|on it repe eosapient lignissimus re solut dest ex enianda plaut dolectem volore nihil il idescias
8.5pt leadin in the bottom left lest, optatus volut quo omnis iliquatem. Da cupta dundiam eario es veriam, officab orposti
2P . 9 . hand corner of iscientescium alicium cuptas verro od eossum secte voluptaest, sapitas periasinisti utem re
-20 optlcal tracklng he | head wvolescil ipsa consed quam, iur am aria abo.
the letterhead - :
1.5mm space after within the margin :Tiumquiassi_m quatqui consequ atempor estrum eum quas ex eos aut earum la delisciis
M detailed t nemporp orianis ex et et, sedi quiam, consece ptatemp oreiur sequidus, sam, eum samus sit
ore detaile measurements omnihil incto quat. Itatestiis coritatibust dese labor secabor ehentor modions equasim poreictio. :
address information illustrated. Arumquis et quam es unt voluptatin conectatem nis essit apit as deriaepre, consequi cone litis :
can also be incl uded, am sqsame et.ex eliquun tiorum qu@ sed evelecturi aliqui rendelitat archili taquam apis exerro
for example room When adding magni untur atio et es porem ut el minus etur.
and building. Do multiple sub brand 178 Lorepta comniscia consequis dolorate sequide lentem la dolori quia conesequati utate
. . ccomnimus dolupti sinvelest, sintiat quaeper namendae voloria natemquia quia volorecus.
poft incl u.de personal |50905’ thgre Isa 'Sus quaest, quatibea culparcilit ipitem quam, illa consent officae dolupta voluptat.
information. mm minimum
distance between i !
c each logo sSincersly 5
Website address :
Gotham Bold
7.15pt type size ?,:me
. itle
8.5pt leading
-20 optical tracking
As an exceptional circumstance, m
on all letterheads, the secondary el carve o e
level text is positioned separately » [
from the Master Logo.

Letterhead front
Actual Size: 210mm x 297mm
All annotated measurements in millimetres
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Templates

Letterhead
Tertiary level

A D

Secondary nhame Website address
Exo 2.0 Regular Gotham Bold
12.5pt type size 7.15pt type size
13.5pt leading 8.5pt leading

-25 optical tracking

-20 optical tracking

0.8mm space after

B
Tertiary name
Exo 2.0 Regular

8pt type size
9pt leading
-10 optical tracking

(of
Address
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

1.5mm space after

More detailed
address information
can also be included,
for example room
and building. Do

not include personal
information.

E

Body copy
Avrial

Tpt type size
14pt leading
F

Sub brand logos
When adding a
sub brand logo,
always position it
in the bottom left
hand corner of
the letterhead -
within the margin
measurements
illustrated.

When adding
multiple sub brand
logos, thereis a
5mm minimum
distance between
each logo.

As an exceptional circumstance,
on all letterheads, the secondary
level text is positioned separately
from the Master Logo.

22 132 46 10
10
Brunel ollege of Engineering,:
. . Design and Physical
UnlverS|ty Sciences
London Dept. of Mechanical, Aerospace
iand Civil Engineering
39 :
loffice 306-D
Howell Building
Iﬁrune\ University London
I‘r(lngstoh Lane
ame Uxbridge UB8 3PH
‘Address line 1 United Kingdom
. iT +44 (0)1895 274000
/Address line 2 IF +44 (0)1895 232806
‘Address line 3 {E marketing@brunel.ac.uk i
39 POSTCODE www.brunel.ac.uk —————————
H
ate
9|
Dear name,
Ferum sendand ipsumquamus eaqui sapiciam que lam dolor accatium ipic te mi, susa aut H
as nonsequi in nis quunda volorat endistoriam ra est pora dolor sitios expe volore res es H
repe eosapient lignissimus re solut dest ex enianda plaut dolectem volore nihil il idescias
est, optatus volut quo omnis iliquatem. Da cupta dundiam eario es veriam, officab orposti
scientescium alicium cuptas verro od eossum secte voluptaest, sapitas periasinisti utem re
Evolescil ipsa consed quam, iur am aria abo.
:
iTiumquiassim quatqui consequ atempor estrum eum quas ex eos aut earum la delisciis
nemporp orianis ex et et, sedi quiam, consece ptatemp oreiur sequidus, sam, eum samus sit
omnihil incto quat. Itatestiis coritatibust dese labor secabor ehentor modions equasim poreictio. :
/Arumquis et quam es unt voluptatin conectatem nis essit apit as deriaepre, consequi cone litis H
am susame et ex eliquun tiorum quia sed evelecturi aliqui rendelitat archili taquam apis exerro H
magni untur atio et es porem ut el minus etur.
178 Lorepta comniscia consequis dolorate sequide lentem la dolori quia conesequati utate
comnimus dolupti sinvelest, sintiat quaeper namendae voloria natemquia quia volorecus.
Sus quaest, quatibea culparcilit ipitem quam, illa consent officae dolupta voluptat.
o 1
iSincerely !
= |
Name
Title
H
|
I
BCAST >
{Brunel Centre for Advanc
P R 1 Techpoloay.. . _ Mnstitute fOr BIQENTINEEMNG - - - - - - o - o o o o oo o e e e e e e e e
HE
12

Letterhead front
Actual Size: 210mm x 297mm
All annotated measurements in millimetres

N.B. Secondary level
type becomes blue
when tertiary level type
is added

Brunel University London Brand toolkit guidelines
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Templates

Compliments slip
Primary level

A
Address
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

1.5mm space after

B
Website address
Gotham Bold

7.15pt type size
8.5pt leading
-20 optical tracking

(o4

Sub brand logos
When adding a
sub brand logo,
always position it
in the bottom left
hand corner of the
compliments slip -
within the margin
measurements
illustrated.

When adding
multiple sub brand
logos, there is a
5mm minimum
distance between
each logo.

132

46

22
10
””” Brunel
University
London
77

Uxbridge UB8 3PH
United Kingdom

ET +44 (0)1895 274000

F +44 (0)1895 232806

E marketing@brunel.ac.uk

www.brunel.ac.uk

Compliments slip
Actual Size: 210mm x 99mm
All annotated measurements in millimetres

Brunel University London Brand toolkit guidelines
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Templates

Compliments slip
Secondary level

A (of

Secondary nhame Website address
Exo 2.0 Regular Gotham Bold
12.5pt type size 7.15pt type size
13.5pt leading 8.5pt leading

-25 optical tracking

-20 optical tracking

B
Address
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

1.5mm space after

More detailed
address information
can also be included,
for example room
and building. Do

not include personal
information.

D

Sub brand logos
When adding a
sub brand logo,
always position it
in the bottom left
hand corner of the
compliments slip -
within the margin
measurements
illustrated.

When adding
multiple sub brand
logos, there is a
5mm minimum
distance between
each logo.

As an exceptional circumstance,
on all compliments slips, the
secondary level text is positioned
separately from the Master Logo.

22 i 132

46

77

University
London

EIQCAH)

iBrunel Centre for Advanced:

&ip

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Sciences

Office 306-D

Howell Building

'Brunel University London
Kingston Lane

Uxbridge UB8 3PH
United Kingdom

iT +44 (001895 274000
EF +44 (0)1895 232806
E marketing@brunel.ac.uk

www.brunel.ac.uk

Compliments slip
Actual Size: 210mm x 99mm
All annotated measurements in millimetres

Occasionally the
secondary level can be
used for some University
entities which

do not obviously fit

into this hierarchy, for
example Arts Centre.

Please seek approval
in these circumstances.

Brunel University London Brand toolkit guidelines
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Templates

Compliments slip
Tertiary level

A D

Secondary hame Website address
Exo 2.0 Regular Gotham Bold
12.5pt type size 7.15pt type size
13.5pt leading 8.5pt leading

-25 optical tracking

-20 optical tracking

0.8mm space after

B
Tertiary name
Exo 2.0 Regular

8pt type size
9pt leading
-10 optical tracking

(of
Address
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

1.5mm space after

More detailed
address information

can also be included,

for example room
and building. Do
not include personal
information.

E

Sub brand logos
When adding a
sub brand logo,
always position it
in the bottom left
hand corner of the
compliments slip -
within the margin
measurements
illustrated.

When adding
multiple sub brand
logos, there is a
5mm minimum
distance between
each logo.

As an exceptional circumstance,
on all compliments slips, the
secondary level text is positioned
separately from the Master Logo.

22 132
10
Brunel
University
London
77
B
BCAST> | BiB’
iBrunel Centre for Advanced |
,,,,,,,,,,,,,,,,,,,,, isolidification Technology__{.__ Jnstitute for Bioenaineering _________________________
12

46 10

Sciences :

fDept. of Mechanical, Aerospace
and Civil Engineering — 989 ———————

Office 306-D

Howell Building

'Brunel University London
Kingston Lane

Uxbridge UB8 3PH
United Kingdom

iT +44 (001895 274000
EF +44 (0)1895 232806
E marketing@brunel.ac.uk

www.brunel.ac.uk

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

Compliments slip
Actual Size: 210mm x 99mm
All annotated measurements in millimetres

N.B. Secondary level type becomes
blue when tertiary level type is added

Brunel University London Brand toolkit guidelines

3.19



Templates

Business card
Primary level

A
Address
Gotham Book

E
Qualifications
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

5pt type size
6pt leading
-10 optical tracking

1.5mm space after

0.25mm space after

B F

Website address Title

Gotham Bold Gotham Book
7.15pt type size 8.75pt type size
8.5pt leading 10pt leading

-20 optical tracking

-20 optical tracking

(o4
Name
Gotham Bold

8.75pt type size
10pt leading
-20 optical tracking

0.7mm space after

1.5mm space after

G
Email
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

D
State awards
Gotham Bold

8.75pt type size
10pt leading
-20 optical tracking

0.7mm space after

H

Sub brand logos
When adding a
sub brand logo,
always position it
in the bottom left
hand corner of the
business card back
- within the margin
measurements
illustrated.

When adding
multiple sub brand
logos, there is a
4mm minimum
distance between
each logo.

53! 74.4 153
”””””””””””” Kingston Lane ™ """
Brunel_ Uxbridge UB8 3PH A
Un|ver5|ty United Kingdom H
T +44 (0)1895 274000 |
London F +44 (0)1895 232806
437 www.brunel.ac.uk ——— B
C —— Professor John Smith CBE D
:'BSC PhD DSc FCGI FRSA
Director of Communications F
R R gEthnlsmjth@btuneLackuk ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
6 H
Business card front
Actual Size: 85mm x 55mm
All annotated measurements in millimetres
53: 74.4 153
53
437
iarunel Centre for Advanceo‘I
S A Solidification Technoloay. - {_ . jnstitute for Bioengineering ... __.____.__.__._____. -
6 ; .

Business card back with sub brand logos

Act

ual Size: 85mm x 55mm

All annotated measurements in millimetres

Brunel University London Brand toolkit guidelines
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Templates

Business card
Secondary level

A
Secondary name
Exo 2.0 Regular

8.75pt type size
9.4pt leading
-30 optical tracking

0.6mm space after

B
Name
Gotham Bold

8.75pt type size
10pt leading
-20 optical tracking

0.7mm space after

F

Special interests
Gotham Book
and Bold

5pt type size
6.5pt leading
-10 optical tracking

G
Address
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

1.5mm space after

More detailed

(o4 address information
Qualifications can also be included,
Gotham Book for example room
5pt type size and building.
6pt leading H
-10 optical tracking Website address
0.25mm space after Gotham Bold

7.15pt type size
D 8.5pt leading
Title

Gotham Book

8.75pt type size
10pt leading
-20 optical tracking

1.5mm space after

E
Email
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

-20 optical tracking

|

Sub brand logo
When adding a
sub brand logo,
always position

it in the top right
hand corner of the
business card back
- within the margin
measurements
illustrated.

153

53

43.7

Design and Physical

Sciences

University
London

EDr Amir Hessam Alikhanzadeh

BSc (Hons), MSc, PhD, MIEEE, MIET

iResearch Fellow, E-Highway 2050 Project

J T §E,amirhessamaUkhanzadeh@bmneLac,uk ,,,,,,,,,,,, e

Business card front
Actual Size: 85mm x 55mm
All annotated measurements in millimetres

53 74.4

153

53

43.7

O United Kingdom

.Pubhc International Law, Development and Enforcement of Human Rights Laws,
Foreign Direct Investment Law, SADC Law

—  Office 306-D

:Howell Building

Brunel University London
Uxbridge UB8 3PH

T +44 (0)1895 274000
F +44 (0)1895 232806
E marketing@brunel.ac.uk

www.brunel.ac.uk

Business card back
Actual Size: 85mm x 55mm
All annotated measurements in millimetres

5.3: 74.4

Occasionally the
secondary level can be
used for some University
entities which do not
obviously fit into this
hierarchy, for example
Arts Centre.

Please seek approval
in these circumstances.

153

53

43.7

:Deve\opment and Enforcement of Human Rights
Laws, Foreign Direct Investment Law, SADC Law Brun

Office 306-D

;Howell Building

Brunel University London
Uxbridge UB8 3PH

Solidification Technology

T +44 (0)1895 274000
F +44 (0)1895 232806
E marketing@brunel.ac.uk

I United Kingdom ___________________ www.brunelacuk -

N Special Interests: Jurisprudence, Constitutionaln =~ 77T T ————_—yy "7
‘and Administrative Law, Public International Law, BCAST 1

el Centre for Advanced;

Business card back with sub brand logo
Actual Size: 85mm x 55mm
All annotated measurements in millimetres

Brunel University London Brand toolkit guidelines
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Templates

Business card
Tertiary level

A
Secondary name
Exo 2.0 Regular

E
Title
Gotham Book

8.75pt type size
9.4pt leading
-30 optical tracking

8.75pt type size
10pt leading
-20 optical tracking

0.6mm space after

1.5mm space after

B
Tertiary name
Exo 2.0 Regular

F
Email
Gotham Book

5.6pt type size
6.3pt leading
-10 optical tracking

7.15pt type size
8.5pt leading
-20 optical tracking

(o
Name
Gotham Bold

8.75pt type size
10pt leading
-20 optical tracking

0.7mm space after

D
Qualifications
Gotham Book

5pt type size
6pt leading
-10 optical tracking

0.25mm space after

G

Special interests
Gotham Book
and Bold

5pt type size
6.5pt leading
-10 optical tracking

H
Address
Gotham Book

7.15pt type size
8.5pt leading
-20 optical tracking

1.5mm space after

More detailed
address information
can also be included,
for example room
and building.

53; 74.4 153
I e
bsi dd 53 : N.B. Secondary level type
Website address Brunel | College of Engineering 1 becomes blue when tertiary
Gotham Bold ! . . Design and Physical — A level type is added
7150t t . : Un|VerS|ty Sciences :
1opt type size H L d Dept. of Mechanical, Aerospace
8.5pt Ieading 1 Oﬂ On and Civil Engineering ———— B
-20 optical tracking
43.7 H
J |
Sub brand logo Dr Amir Hessam Alikhanzadeh c
When adding a sub BSc (Hons), MSc, PhD, MIEEE, MIET D
brand logo, always Research Fellow, E-Highway 2050 Project —— E
position it in the top S §Eamjrhessamaljkhanzadeh@bruneLac.uk ,,,,,,,,,,,, = F
right hand corner 6
of the business card Busi gt
back - within the usiness card front
. Actual Size: 85mm x 55mm
margin measurements All annotated measurements in millimetres
illustrated.
53 74.4 153 5.3: 74.4 153
53 | 53 |
=== ~-Special Interestst Junsprudence, Constitutional ana Admimistrative Law, ~~~ """ - Rl pe Special Interests: Janspraderice, Constitutionar ="~ ,-d-—j """"""""""
.Pubhc International Law, Development and Enforcement of Human Rights Laws, G Eand Administrative Law, Public International Law, BCAST J
Foreign Direct Investment Law, SADC Law ' Development and Enforcement of Human Rights '
i H Laws, Foreign Direct Investment Law, SADC Law Brunel Centre for Advanced;
E H Solidification Technology E
437 § 43.7 :
H —  Office 306-D T +44 (0)1895 274000 Office 306-D T +44 (0)1895 274000
Howell Building F +44 (0)1895 232806 H Howell Building F +44 (0)1895 232806 H
IBruneI University London E marketing@brunel.ac.uk ! EBruneI University London E marketing@brunel.ac.uk :
Uxbridge UBS 3PH www.brunel.ac.uk —_— 1 Uxbridge UBS 3PH www.brunel.ac.uk E
S I United Kingdom ... T . FI BN I United Kingdom . .
6 H 6 H H

Business card back
Actual Size: 85mm x 55mm

All annotated measurements in millimetres

Business card back with sub brand logo
Actual Size: 85mm x 55mm
All annotated measurements in millimetres

Brunel University London Brand toolkit guidelines
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Templates

Email footer
Primary level

A
Name
Arial bold

12pt type size

B
Qualifications
Arial

10pt type size

Cc
University name
Arial bold

12pt type size

D
Body text
Arial regular

12pt type size

F [ LEEEsE o [y, Bsomunse | ronoroney
i BLLUme A =llE == % =

'y

rcure B ypetink = < Low PO Check names

To: | Hi:il

e | [55]

Beo: | |EJ|
Subject: | |
Dear Name,

Bis esendis con con et harchilles eserrovid mil ipsament eius et offic to et hicimet ut rem volore pos nata et am destruptam,
consequis moloribus, que dolut iliquo molo berchicta si ommo omnis esequatur? Quidi venis aliqui corrum, voloria temquati
dolut eius, temquo consecum voluptio entestiae. Sed et, quiatem porehen totatiandis volum volorat iorporae et pedi quaecus
cipit, utae molorro vidisciis et, soluptatur? Ullenis sitaqui tectotatiae que sent vel ium idis expe nonem que quatin experia
abor saniet asit velici aliquati coreped molendanis evelese expera iuntiat qui omnis dusa velesequiant aut que volut mos
nectaquiam ullorep tatioremquis quamet aut voluptatet, iliquas molorum aut lam dolorec tenihil igenis dellecabo. Apis nullici
delest autatiae verovit, quationse que eume optatatur se officiistis doluptat.

Kind regards

Name

Name Surname Bsc (Hons), Ms¢ — B

Job Title

T +44 (0)1895 000000 | M +44 (0)7766 000000 | F +44 (0)1895 000000
Connect with me on LinkedIn, Twitter, Facebook

Brunel University London
Brunel University London, Uxbridge, UB8 3PH, United Kingdom
T +44 (0)1895 000000 | F +44 (0)1895 000000

www.brunel.ac.uk

Connect with the university on LinkedIn, Twitter, Facebook

Brunel University London Brand toolkit guidelines
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Templates

Email footer
Secondary level

A
Secondary name
Arial Regular (Red)

12pt type size

Occasionally the
secondary level can be
used for some University
entities which do not
obviously fit into this
hierarchy, for example
Arts Centre.

Please seek approval
in these circumstances.

B L HlEE [ Foorewres | oo Q-
Send |.B | I | 19) |"BGJ|.&|‘|‘|'J-§ Picture %‘Hﬂ!ﬂi"kvé '{b’ LenniRHDeEy Checanmes
To: | |E:i|
cc | &
e | [
Subject: | |
Dear Name,

Bis esendis con con et harchilles eserrovid mil ipsament eius et offic to et hicimet ut rem volore pos nata et am destruptam,
consequis moloribus, que dolut iliquo molo berchicta si ommo omnis esequatur? Quidi venis aliqui corrum, voloria temquati
dolut eius, temquo consecum voluptio entestiae. Sed et, quiatem porehen totatiandis volum volorat iorporae et pedi quaecus
cipit, utae molorro vidisciis et, soluptatur? Ullenis sitaqui tectotatiae que sent vel ium idis expe nonem que quatin experia
abor saniet asit velici aliquati coreped molendanis evelese expera iuntiat qui omnis dusa velesequiant aut que volut mos
nectaquiam ullorep tatioremquis quamet aut voluptatet, iliquas molorum aut lam dolorec tenihil igenis dellecabo. Apis nullici
delest autatiae verovit, quationse que eume optatatur se officiistis doluptat.

Kind regards

Name

Name Surname Bsc (Hons), MSc

Job Title

T +44 (0)1895 000000 | M +44 (0)7766 000000 | F +44 (0)1895 000000
Connect with me on LinkedIn, Twitter, Facebook

Brunel University London
College of Engineering Design and Physical Sciences

Howell Building, Brunel University London, Uxbridge, UB8 3PH, United Kingdom
T +44 (0)1895 000000 | F +44 (0)1895 000000

www.brunel.ac.uk

Connect with the university on LinkedIn, Twitter, Facebook

Brunel University London Brand toolkit guidelines
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Templates

Email footer
Tertiary level

A
Secondary name
Arial Regular (Blue)

12pt type size

B
Tertiary name
Arial Regular (Red)

12pt type size

N.B. Secondary level type
becomes blue when tertiary
level type is added

= | H HEEIEE o (= Hopmsies- | tiarioes. @
5 oy = == = - A
send | B I [U #c|A-wi [BE =] sucn o @ Hrperink v b LowPriorty  cpeck Names:
To: | |Ej|
ce | |E
Bec: | =]
Subject: | |
Dear Name,

Bis esendis con con et harchilles eserrovid mil ipsament eius et offic to et hicimet ut rem volore pos nata et am destruptam,
consequis moloribus, que dolut iliquo molo berchicta si ommo omnis esequatur? Quidi venis aliqui corrum, voloria temquati
dolut eius, temquo consecum voluptio entestiae. Sed et, quiatem porehen totatiandis volum volorat iorporae et pedi quaecus
cipit, utae molorro vidisciis et, soluptatur? Ullenis sitaqui tectotatiae que sent vel ium idis expe nonem que quatin experia
abor saniet asit velici aliquati coreped molendanis evelese expera iuntiat qui omnis dusa velesequiant aut que volut mos
nectaquiam ullorep tatioremquis quamet aut voluptatet, iliquas molorum aut lam dolorec tenihil igenis dellecabo. Apis nullici
delest autatiae verovit, quationse que eume optatatur se officiistis doluptat.

Kind regards

Name

Name Surname Bsc (Hons), MSc

Job Title

T +44 (0)1895 000000 | M +44 (0)7766 000000 | F +44 (0)1895 000000
Connect with me on LinkedIn, Twitter, Facebook

Brunel University London
College of Engineering Design and Physical Sciences
Department of Mechanical, Aerospace and Civil Engineering

Howell Building, Brunel University London, Uxbridge, UB8 3PH, United Kingdom
T +44 (0)1895 000000 | F +44 (0)1895 000000

www.brunel.ac.uk

Connect with the university on LinkedIn, Twitter, Facebook
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Templates

Social media

Our social media guidelines are designed for
employees who use, or wish to use, social
media within their role at the University.

This guide provides instruction for logo
usage on social media sites to create
consistency and coherence across all
our social media activities.

The Coat of Arms should be used as the
branding marque on all social media sites.

This allows clear recognition for the
University while being distinguishable at
very small sizes (particularly on timelines
and on mobile devices)

Please note that social media is the only
application where the Coat of Arms can
be used separately to the Word Marque.

For more information on how, why and
when to use social media; and etiquette
and best practice see:

www.brunel.ac.uk/about-this-website/
social-media-usage

Facebook

m Bt
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e it my v e Fs m e e

Twitter

e Twawts i reoin

[—
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Clothing -

Yt

o
Branded clothing must always use the Brunel ZdGNE| \
Master Logo on the front. The Coat of Arms
can be used as a separate item e.g on the w0 [ &
back or sleeve. These areas can also be
used for other logos as in the ‘Brunel
Racing’ example to the right.

The appropriate logo should always be
used so that it is clearly legible on the
material used.

> The full colour logo should be used
on all lightly coloured materials.

> The negative logo should be used Back and sleeve may be used Master logo must always Back and sleeve may be used

. for other logos or graphics appear on the front for the Coat of Arms
on all dark coloured materials. 9 grap PR

> The negative logo with red lines can
only be used on navy blue materials.

—

University - University

¥ | Brunel | : .¥%. Brunel
London London

#ﬁ,&. Universit ‘
R4& London 1

Full colour logo on light material Negative logo with red lines only to be Negative logo on dark colours
used on corporate blue material
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Other items

Other items

Brunel
University
London

| »¥. | Brunel
%&?;w University
"4 London

Brunel
University
London
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Contact

If you have any guestions relating

to implementation or applications,
please contact branding@brunel.ac.uk
for information or guidance.




